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Online Purchasing Decision 
The last purchase I made online was buying a mobile. My decision was influenced by age, lifestyle, occupation, personality, and income.  Before making the purchase, I did know that the phone came with a free watch. According to recent studies, the increase in online purchases is linked to the rapidly growing digital technology ("Global e-commerce jumps", 2021). Specifically, digital technology has created several platforms for businesses to sell their products. Additionally, in recent years the entire world has experienced one of the great pandemics in history; consequently, people have been forced to shift to online purchasing ("Global e-commerce jumps", 2021). Promotion on the internet is utilized to drive up the sales of a particular product (Drossos et al., 2011). Additionally, promotion is meant to create and give customers a reason to purchase a given commodity (Drossos et al., 2011). In the next five or ten years, the internet environment will accommodate almost every business in the world. Therefore, it is most likely that one will be able to make all purchases from the comfort of their home. 
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